Agritourism in the Teton Foodshed

Introduction & Project Overview:

The Greater Yellowstone-Teton region is known for its rugged and diverse public lands, wildlife,
recreation, and agricultural roots. With tourism and the service industry serving as large economic drivers
in Teton Counties, Idaho and Wyoming, development pressure has converted substantial agricultural
land. However, a new crop of agriculture is thriving—small and diversified farms and ranches. With limited
availability of agricultural and private land, less favorable climatic and soil conditions, and some of the
highest land values in the nation in Jackson Hole, Wyoming, Teton Valley, on the western side of the
Tetons hosts much of the farming community. Increasing interest in locally produced food makes Teton
Valley’s agricultural heritage an important economic force. Despite an abundance of recreational tourism,
little information about agritourism has been aggregated or promoted by regional travel and business
development organizations. The shift to a lifestyle amenity-based and tourism economy continues to
create pressure on farmers and rural landowners to sell and convert agricultural lands to commercial and
residential uses. Agritourism can help farmers in the “Teton Foodshed” diversify their farm enterprises and
help sustain the profitability of working farms.

The University of [daho Extension, Teton County identified a need and spearheaded this project to
highlight agritourism activities in the “Teton foodshed” region, primarily in Teton Valley, I[daho/Wyoming.
This poster highlights results from online surveys conducted in 2020 and 2021 that gauged local food
purchasing behaviors of consumers before and during the COVID-19 pandemic, as well as consumer
interest in leveraging agritourism activities.

Methods:

Mixed methods (qualitative and quantitative) research via an online Qualtrics Survey that was distributed
twice: 2020 N=215 and 2021 N=197 (412 total, with 306 answering most questions). Sample was affected
by the pandemic since remote distribution of the survey was preferred due to public health precautions.
« Survey participant demographics:
* 57% were from Teton County, ID; 32% Teton County, WY; and 11% other
* 71% female; primary ages were 21-44 years old
* Most common income was individuals earning $100,000+ annually
Additional data collected over the phone, email, and online were used to assess the presence of local
sectors of agritourism. Information was compiled to develop an online agritourism directory for the Teton
Food and Farm Coalition. we
« Participating regional farms/ranches were in 14 Idaho municipalities and 4 Wyoming municipalities.
* The goal was to determine levels of agritourism activity across farms, by assessing levels of
participation within three main sectors of agritourism including:
1) Food and Sales (CSA/subscriptions, farm stands, direct sales, plant sales, farmers markets,
supplying to local restaurants, packaged food/value-added products),
2) Experiences (farm tours, workshare/volunteer programs, horseback riding, overnight
experiences, guided hunting tours, fishing tours, summer camps, and other events), and
3) Education (workshops, school tours, and consultations).

Results:

TETON FOOD & FARM COALITION

Figure 1. In the spring of 2022, Ul Extension, Teton County
published the Teton Food and Farm Coalition’s local agritourism
directory online at: www.tetonfoodfarmcoalition.org/agritourism.html.
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Figure 2. (Above) Percentage of responses to the
question, “In a normal year, how often would you expect to
participate in agritourism related activities? (based on a
Likert scale of 1-5, with 5 as “extremely often” and 1 as
“never”).
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Figure 3. (Above) Percentage of responses to the
question, “Do you expect your participation in agritourism
activities to increase or decrease in light of COVID-19?”
(based on a Likert scale of 1-5, with 5 as “increase
drastically” and 1 as “decrease drastically”).

Expected Changes in Local Food Purchasing
Habits During the COVID-19 Pandemic

2020 & 2021
Average %
9% g%
N=306
30%

50%

Alot Less - Slightly Less - The Same Amount - Slightly More = A lot More

Figure 4. (Above) Percentage of responses to the
question, “Do you expect to buy more or less local food in
light of COVID-19? (based on a Likert scale of 1-5, with 5
as “alot more” and 1 as “a lot less”).
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‘Which activities would you like to see more of in the Teton Foodshed?
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Figure 5. Agritourism activities that respondents would like to see more of in the Teton
Foodshed. The above activities also closely corresponded with the “likelihood” of participating in
agritourism activities (both pre-pandemic and during the pandemic) with the top activities ranked
as: 1) visiting/shopping at farmers market, 2) buying local agriculture products at grocery/retail
stores, 3) eating locally produced/grown food at restaurants, and 4) farm stands.

Discussion & Conclusion:

Approximately half of the respondents reported that their
overall agritourism participation and local food purchasing
habits stayed the same during the pandemic. Yet, in 2021,
there was a slight reduction in the likelihood of participating in
specific agritourism activities compared to 2020. It is
noteworthy that survey respondents indicated that they
purchased 41% of their food locally prior to the pandemic.
Additional research could include surveying visitors to the
region since most survey participants were residents. Further,
farmers market sales at the Teton Valley Farmers Market
increased substantially over the two years. Rapid Market
Assessment data from 2019 showed that half the farmers
market visitors were non-local. Overall market sales slightly
increased in 2020 from 2019 despite a 20% reduction in
vendors due to the pandemic. In 2021, sales increased by an
astounding 27% from 2020. These data indicate a strong
consumer market for local food and farmers market items.

Moving forward, local tourism boards, organizations, and
governments could help promote local agriculture by
highlighting the diverse agritourism opportunities in the Teton
Valley region. These include promoting and assisting growth of
farmers markets, food festivals, school garden and agriculture
programs, developing agritourism-friendly land use policies,
and buy local campaigns.
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