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Introduction

The Greater Yellowstone-Teton region in the western United States is known for its rugged
and diverse environment, wildlife, public lands, resorts, recreation, and agricultural roots. With
tourism and the service industry as large economic drivers in Teton Counties of Idaho and
Wyoming, development pressure has converted substantial agricultural land. However, a new
crop of agriculture is thriving—small and diversified farms and ranches. With limited availability of
agriculture and private land, less favorable climatic and soil conditions, and some of the highest land
values in the nation in Jackson Hole, Wyoming, the western side of the Tetons in Teton Valley, Idaho
hosts much of the farming community. Increasing interest in locally produced food makes Teton
Valley’s agricultural heritage an important economic force. Despite an abundance of recreational
tourism, little information about agritourism has been aggregated or promoted by regional travel and
business development organizations. The shift to a lifestyle, amenity-based, and tourism economy
continues to create pressure on farmers and rural landowners to sell and convert agricultural lands
to commercial and residential uses. Agritourism is one opportunity to help farmers in the “Teton
Foodshed” diversify their farm enterprises and help sustain the profitability of working farms.

This paper highlights current work by the University of Idaho (Ul) Extension and the Teton Food
and Farm Coalition to inventory and highlight agritourism activities on the western slope of the
Tetons in Teton Valley, Idaho/Wyoming. It also summarizes results from online surveys conducted
in 2020 and 2021 that gauged local food purchasing behaviors of consumers regarding the COVID-19
pandemic as well as interest in leveraging agritourism activities.

Methods

Part 1: Online Surveys

An online Qualtrics™ survey was designed to determine important local sectors of agritourism,
potential areas of growth based on consumer interest, and identify how consumer habits and
agritourism participation may have shifted due to the COVID-19 pandemic. For this study, agritourism
was broadly defined as any agriculturally based activity that brings visitors to a farm or ranch or
an activity in which consumers interact with farmers or ranchers. Types of agritourism activities
may include direct-to-consumer sales (e.g., farmers markets, farm stands, community supported
agriculture/CSA’s); agricultural education (e.g., farm tours and on-farm workshops); hospitality
(overnight farm stays); recreation (e.g., horseback riding, hunting); and entertainment (e.g., farm
dinners, festivals) (The National Agricultural Law Center, 2022).

Surveys were distributed to residents, farmers market patrons, nonprofit listservs and email
lists, social media pages, and economic development organizations, where mixed methods of
quantitative and qualitative evaluations were utilized. Through the surveys, data were collected
from two voluntary survey samples of 215 individuals in 2020 and 197 individuals in 2021. Surveys
were distributed online in Teton County, Idaho and Wyoming. In addition to demographic questions
inquiring about race, income, gender, and place of residency, several questions asked about
individual agritourism participation and local food purchases before and during the COVID-19 pandemic.
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Part 2: Agritourism in the Tetons Online Directory

The second component of the project was to assess the presence of agritourism sectors and
activities currently in operation in the region for the development of an online agritourism directory.
Farmers market sales data were also collected to assess the economic growth of local food sales
during the pandemic. Between 2020 and early 2022, three Teton Science School AmeriCorps Service
members assisted Ul Extension with the project by helping inventory regional agritourism efforts.
Data were gathered by phone, email, and online. AmeriCorps service members contacted local farms
and ranches for permission to be included in the online directory that would be available on the
Teton Food and Farm Coalition website: www.tetonfoodfarmcoalition.org, as well as linked to the Ul
Extension’s local food directory list hosted through Idaho Food Works.

Regional data were separated into 14 different municipalities in Idaho—Driggs, Victor, Tetonia,
Rigby, Roberts, Idaho Falls, Sugar City, Felt, Rexburg, Alta, St. Anthony, Ashton, Swan Valley, and
unincorporated Teton County. Data from Wyoming was divided into four towns including Jackson,
Wilson, Teton Village, and Kelly. The goal was to determine levels of agritourism activity across farms
and ranches, by assessing levels of participation within three main sectors of agritourism including:
1) food and sales (e.g., CSA/subscriptions, farm stands, direct sales, plant sales, farmers markets,
supplying to local restaurants, packaged food/value-added products); 2) experiences (e.g., farm
tours, workshare/volunteer programs, horseback riding, overnight experiences, guided hunting tours,
fishing tours, summer camps, and other events); and 3) education (e.g., workshops, school tours, and
consultations).

Findings
Survey Results

Atotal of 412 people participated in the surveys in 2020 and 2021: 57% from Teton County, ID;
32% Teton County, WY; and 11% other locales. Seventy one percent of respondents identified as
female with their primary ages between 21-44 years old. Eighty percent identified as Caucasian,
and 4% Hispanic/Latinx. The most common income bracket was individuals earning over $100,000
annually. Over the past several years, the U.S. Economic Policy Institute identified the municipalities
of Teton County, WY and ID as the area with the highest income gap in the nation, with $122,447 as
the average income of 99% of residents (Economic Policy Institute, 2022).

Results of the online Qualtrics surveys were used to help learn about the survey participants’
shopping habits for purchasing local food and their desire to participate in agritourism activities.
Early in the start of the COVID-19 pandemic, Teton Food and Farm Coalition members were also
curious whether this would affect people’s food purchasing behavior, so survey questions were added
regarding the pandemic.

Nearly half of the survey respondents reported that their overall agritourism participation stayed
the same during the pandemic, with 46% of respondents reporting that they occasionally participate

Participation in Agritourism Activities Before

COVID-19 Figure 1. Percentage of responses to the question,
“In a normal year, how often would you expect
3% to participate in agritourism related activities?
2020 & 2021 : ;
Average 8% (based on a Likert scale of 1-5, with 5 as “extreme-
20% ly often” and 1 as “never”).
N=306 23%

Confidence levels and margin of error:
e Never 95% CI [.01, .05]; ME .02

Rarely 95% Cl [.16, .24]; ME .05
Occasionally 95% Cl [.41, .52]; ME .06
Often 95% CI [.18, .28]; ME .05
Extremely Often 95% Cl [.05, .10]; ME .03

Never - Rarely - Occasionally = Often = Extremely Often
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Changes in Agritourism Participation During Figure 2. Percentage of responses to the ques-
e tion, “Do you expect your participation in agri-
— 3% tourism activities to increase or decrease in light
2021 8% of COVID-19?” (based on a Likert scale of 1-5, with
Average 14% 5 as “increase drastically” and 1 as “decrease
N=306 26% drastically”).
. Confidence levels and margin of error:
Decrease Drastically 95% CI [.05, .11]; ME .03
Decrease Slightly 95% CI [.21, .31]; ME .05
Stay the Same 95% Cl [.44, .55]; ME .06
Decrease Drastically - Decrease Slightly Stay the Same Increase S[Ight[y 95% C| [l 0,.1 8],' ME .04
e e M i Increase Drastically 95% CI [.01, .05]; ME .02

in agritourism activities in normal pre-pandemic years (8% extremely often, 23% often, 20% rarely
and 3% never) (Figures 1 and 2). It is noteworthy that survey respondents indicated that they
purchased 41% of their food locally prior to the pandemic. Half of the respondents reported that their
local food purchasing habits would stay the same.

Approximately 17% of respondents reported that their agritourism participation would increase
due to the pandemic, whereas 34% reported that they would decrease their participation in
agritourism. In the 2021 survey results, there was a slight reduction in the likelihood of participating
in specific agritourism activities compared to 2020, but overall, the trends were the same in both
2020 and 2021. Over 50% of respondents reported that they would like an increase in farm stands,
purchasing local agriculture products at retail stores, and consuming local products at restaurants.
The top agritourism activities ranked as: 1) visiting/shopping at farmers market; 2) buying local
agriculture products at grocery/retail stores; 3) eating locally produced/grown food at restaurants;
and 4) farm stands.

Qualitative survey questions and comments reiterated
the desire for locally produced food and farm products,
gratitude for the project, as well as an overall desire for
increased agritourism activities. One respondent wrote,

“Really like our Farmer’s Market! Was involved for 12 years
and saw it grow so much in that period of time. Would
love to see farm stands and U-pick places grow, too.”
Others wanted to see more marketing and promotion of
agritourism in the region—“Region VI (Yellowstone Teton
Territory) of the Idaho Tourism Council needs to be more
active in promoting these endeavors on its website and
numerous social media platforms.”

Land use regulations and zoning were also mentioned
by a few respondents, with one comment stating, “County
zoning should allow farmers a pathway to building infrastructure for ag-tourism. It is very important
that the region works together to develop and support agritourism...” Others expressed interest in
learning more about regional agritourism opportunities: “It would be helpful to have one website
which lists all of these activities throughout the year.”

Figure 4. On-farm events such as “baby
goat snuggle session” are a popular ac-
tivity in Teton Valley, Idaho (own photo).

Agritourism in the Tetons Online Directory

In the spring of 2022, an online agritourism directory for the region was published at www.
tetonfoodfarmcoalition.org/agritourism.html using a GIS story map format hosted with the University
of Idaho. The directory is evolving and will be linked on other websites such as Idaho Food Works and
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Slow Food in the Tetons. The directory lists local farms, ranches, and other businesses that currently
participate in agritourism in the foodshed, with specific activities outlined under each listing. Work
is underway to increase the search accessibility of the directory by organizing listings under specific
agritourism activities such as food and sales, experiences, and education.

Discussion and Conclusion

Due to COVID-19 safety precautions, survey data were taken from an online convenience
sample—89% of respondents were local Teton County Idaho or Wyoming residents. Additional
research could include surveying visitors to the region about their agritourism preferences since this
demographic accounts for a large portion of local sales. Further, farmers market sales at the Teton
Valley Farmers Market increased substantially over the two years, despite safety protocols such as the
reduction or elimination of live music, reducing the number of vendors, and spacing booths further
apart for social distancing. Teton Valley Farmers Market Rapid Market Assessment data from 2017
and 2019 showed that just under half of market visitors were non-local (Werlin, 2019). Overall market
sales slightly increased in 2020 from 2019 despite a 20% reduction in vendors due to the pandemic. In
2021, sales increased by an astounding 27% from 2020 (Werlin, 2021). These data corroborate a strong
consumer market for local food and farmers market items in the region.

Moving forward, Ul Extension can continue to assist the Teton Food and Farm Coalition with
needs assessments, meeting facilitation, and website development. Ul Extension can also help with
updating the online agritourism directory. Additionally, regional tourism boards, organizations, and
governments could help promote local agriculture by highlighting the Teton foodshed’s diverse
agritourism opportunities. These include promoting and assisting growth of farmers markets, food
festivals and events, school garden and agriculture programs, developing agritourism-friendly land
use policies, and “buy local” campaigns.

Author's Note

Thanks to Teton Science School AmeriCorps service members Eve Cinquino, Jennifer Hudson, and Giovanna
Wallis for project assistance.
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